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The Philippine Tour Operators Association (PHILTOA)|nc. is the biggest
associatiorof travel agenciesandtour operatorsin the Philippinesadvocating
responsiblejnclusiveand sustainableourism.

¥ P A nonstock, non-profit organization
PHILTOA- founded on 12 June 1986 Its nationwide
membership, compose of tour operators,

M ] travel agencies, accommodation,
transportation, and other tourismrelated
establishments, organizations and

Our Mission institutions.

Our Visior ‘ The association,with its close partnership
e e i e —— with the Department of Tourism through
one of its attached agenciesthe Tourism
PromotionsBoardPhilippineg TPBPHL) has
been in the forefront of inbound and
domestic tourism promotion, marketing,
product development and tourism
professional development for the last 36

%l years

The collaborationand partnershipare very evident during the annualstagingof
PhilippineTravelMart ( PTM), which startedasa governmentprogramin 1999.
It was turned over to PHILTOAN 1994 mandating the association for
uninterrupted annualstagingof the PhilippineTravelMart.

Our Goal

Jpusn R

TMstill continuesto showcasahe O 2 dzy difféEef @urism destinationsand
arketingthe latest Philippinetour offerings The exhibition has madeits mark
nd is now consideredto be one of the most important tourism eventsin the
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e Il. EVENT MANAGEMEN

PHILTOA

SECRETARIAT

810-811 8" Flr. Cityland 10 Tower 1, H.V. de la Costa Street,
Salcedo Village, Makati City
Metro Manila, Philippines

Tel.nos : (632) 8 812513;
(632) 8 822964

Email ; info@philtoa.com

Website ; www.philtoa.com
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We extend our sincere appreciation to Mr. Carlo Silpedes, Directors Roylan Modina and
Dave Gatdula , and LPU Manila for their invaluable contributions and collaboration,
which significantly contributed to the success of the 36th Philippine Travel Mart.
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V. OFFICIAL CONTRACTOR

Address:

324 Navy Rd. Veterans
Village, Brgy. Holy Spirit
Quezon City, 1127

Address:

#67 Banner Ave. Fourth
Estate Subdivision,
Parafaque City

Address:

Block 4 Lot 1 Sugartown
Subdivision, Batasan
Hills, Quezon City

Address:
2155 Kaimito St., Garcia

Subd., Brgy. San Antonio,

Bifian, Laguna

Address:
San Mateo Rizal

Telephone:
287226940
Mobile:
0995-310-1809
Facebook:
@msdgodspeed2022

Mobile:
0927-645-5513
0932-133-9953
Facebook:

Psycho Mix Sounds &
Lights

Mobile:

0917-790-5525
Facebook:
https://kevinkho.myport
folio.com

Mobile:

0917-883-7835

(Chystel Ilano Acuna)
Email:
ciaandco.ph@gmail.com

Telephone:
02-289-8775

Mobile:
0917-654-2935
0921-884-3595
Facebook:
WeRDEventsPlanner
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Siprine VI. EVENT BRI
Trovel A. 36th PHILIPPINE TRAVEL MA

FHILTOA:

The PhilippineTravelMart (PTM)tracesits roots to 36 yearsago as a dedicatedtravel
trade exhibition organized by the Department of Tourism Initially launched as a
platform to showcase Philippine destinations to international travel trade buyer,
attending the Philippine Travel Exchange(PHITEX)PTM has since grown into thie
O 2 dzy lod@s@uiningand mostdynamicTravelTradeSaleand Exhibition

Overthe years,PTMhasexpandedbeyondits original purpose By openingits doorsto
the public, it introduced exclusiveonsite discounts,specialpromotions, and exciting
deals from exhibitors capturing the hearts of countlesstravel enthusiasts Always
attuned to the changingneeds of both domestic and international travelers PTM
continuesto evolve,offeringfreshattractionsandinnovativefeaturesyearatfter year.

Now on its 36th year, PTM proudly celebratesits coral anniversary This milestone
highlightsits enduring legacywhile embracingli 2 R lvir@é&millennial market with
interactive experiential exhibits, affordable tour packages,and newly discovered
destinationg perfectfor fulfilling bucketlistsandturning #travelgoalgnto reality

ExploreNew Destinationsand Experiences

Since 1989 the Philippine Travel Mart (PTM), organized by the Philippine Tour
OperatorsAssociation(PHILTOAhas been a premier platform for showcasingcurated
exhibitsand tour packagedrom local governmentunits and industry partners With a
strong focus on sustainabletourism and community engagement,PTM continuesto
connecttravelerswith meaningfuljourneysacrosshe Philippinesand Asia

Now in its 36th year,PTMcarriesthe theme ¢ . 2 2 NaxiGgr@ 2 dzNJrelledtngits
commitmentto innovationandevolvingtravel trends. Knownfor its trusted partnerships
with reputable agencies,PTM offers travelers exclusivediscountsof up to 50% on
accommodationsairfare,andtour packages

This year introduces exciting new highlights enhancedconnectivityacrosst I £ | & |
gemg EIl Nido, SanVicente,and Puerto Princesa immersivetours to TawiTawi and
Zamboanga,showcasingstunning landscapesand vibrant cultures and / | YA 3 dz
Y { dzytNJ #z§ dafvieriture, packedwith activitiesthat let visitors experiencethe
Ad f lcoaflafdd mountainattractionsin onefull day.
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The theme for the 36th Philippine Travel Mart 2025 & . 2 2 ANeAGeAC 2 dzNRA & Y 3
championsthe future of travel with a bold and forward-looking vision This& S I &N@&h#&
highlightsfour key pillars Sustainability\Wellness]nclusivity,and Digitalinnovation

Travelerscan look forward to eco-consciousadventuresthat protect the planet, wellness
escapeghat restore balance inclusiveexperienceghat welcomeeverykind of explorer,and
cutting-edgedigital solutionsthat makejourneyssmarterand more seamless

G. 2 2 NexaGer® 2 dzNJAs & ¥afl to actiort empoweringtravelers communities,and
the industry to embracea vibrant new era of tourism that is meaningful,innovative,and
future-ready.

¢tKS S@PSyiQa KAIKEAIKGA AyOf dzRSY

Exclusive PTM Discounts

0 B2C (Businesw-Consumer) Meetingsvhere travelers can "book and buy" exclusive
holiday packages, special airfare promotions, accommodations, and other tourism
services available only during this-8ay event!

Attending the Philippine Travel Mart 2025 goes beyond exclusivetravel deals A (Gd» &
opportunity to immerse in the innovations and ideas shaping the future of tourism.
Anchoredon the pillars of sustainability,wellness,inclusivity, and digital innovation, the
eventshowcase$ow travel canevolveto be more purposeful,accessibleandfuture-driven

Thisé S| tN@n&, & . 2 2 ANeXGER 2 dzNAcapiaEsthis momentunt empowering
oth travelers and industry leaders to explore fresh possibilities, forge meaningful
connections,and embracea new era of tourism that is dynamic,responsible and readyfor
the nextgeneration
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Show Dates:

05 - 07 September 2025
Friday to Sunday

VX

CONVENTION CENTER

SMX Convention Center Manila, Halls4
Seashell Lane, SM Mall of Asia Complex,
Pasay City, Metro Manila, Philippines

Venue:

Exhibition Hours:

05 September 2025 1100Hc 1800H
06 September 2025 1000H¢ 1800H
07 September 2025 1000H¢ 1800H
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DAY 1- SEPTEMBER 5, 2025

VI. EVENT BRI
D. EVENT PROGRAM

9:00 AM 10:00 AM Opening Time

10:00 AM 11:55 AM Opening Ceremonies

11:55 AM 12:20 PM GCASH

12:20 PM 12:35 PM Lunch

12:35 PM 12:40 PM AYALA LAND HOSPITALITY

12:40 PM 13:05 PM TPB

13:05 PM 13:10 PM RAFFLE

13:10 PM 13:30 PM DEPARTMENT OF TOURISM REGION 8
13:30 PM 13:35 PM RAFFLE

13:35 PM 13:55 PM PROVINCIAL GOVERNMENT OF NORTHERN SAMAR
13:55 PM 14:00 PM RAFFLE

14:00 PM 14:20 PM TRAVELLERS INTERNATIONAL HOTEL GROUP INC.
14:20 PM 14:25 PM RAFFLE

14:25 PM 14:45 PM BARMM

14:45 PM 14:50 PM RAFFLE

14:50 PM 15:10 PM ILOCOS NORTE TOURISM OFFICE
15:10 PM 15:15 PM RAFFLE

15:15 PM 16:00 PM LGU- KALIBO/AKLAN

16:00 PM 16:05 PM RAFFLE

16:05 PM 16:25 PM PROVINCIAL GOVERNMENT OF CAVITE
16:25 PM 16:30 PM RAFFLE

16:30 PM 16:50 PM DOT- REGION 4A

16:50 PM 17:15 PM EASTWEST BANK

17:15 PM 17:40 PM PAL

17:40 PM 17:55PM RAFFLE

17:55 PM 19:00 PM Closing Time

PHILTOA-
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Peove D. EVENT PROGRAM
DAY 2 SEPTEMBER 6, 2025
9:00 AM 10:00 AM Opening Time
10:00 AM 10:05 AM Morning Spiel
10:05 AM 10:30 AM PAL
10:30 AM 10:35 AM RAFFLE
10:35 AM 10:55 AM LGU CAGAYAN DE ORO
10:55 AM 11:00 AM RAFFLE
11:00 AM 11:20 AM PROVINCIAL GOVERNMENT OF CAGAYAN
11:20 AM 11:25 AM RAFFLE
11:25 AM 11:50 AM EASTWEST BANK
11:50 AM 11:55 AM RAFFLE
11:55 AM 12:20 PM GCASH
12:20 PM 12:35 PM Lunch
12:35 PM 12:40 PM AYALA LAND HOSPITALITY
12:40 PM 13:05 PM TPB
13:05 PM 13:10 PM RAFFLE
13:10 PM 13:30 PM DOT- REGION 13
13:30 PM 13:35 PM RAFFLE
13:35 PM 13:55 PM SUBIC BAY METROPOLITAN AUTHORITY
13:55 PM 14:00 PM RAFFLE
14:00 PM 14:20 PM PROVINCE OF NEGROS OCCIDENTAL
14:20 PM 14:25 PM RAFFLE
14:25 PM 14:45 PM LGU- MALAY
14:45 PM 14:50 PM RAFFLE
14:50 PM 15:10 PM DOT- REGION 12
15:10 PM 15:15 PM RAFFLE
15:15 PM 15:35 PM DOT- REGION 5
15:35 PM 15:40 PM RAFFLE
15:40 PM 16:00 PM DOT-NCR
16:00 PM 16:05 PM RAFFLE
16:05 PM 16:25 PM DOT- CAR
16:25 PM 16:30 PM RAFFLE
~.6:30 PM 16:50 PM LGU CORON PALAWAN
16150 PM 16:55 PM RAFFLE
1655 PM 17:15 PM ARAW HOSPITALITY GROUP
17:15 PM 17:20 PM RAFFLE
7:20 PM 17:40 PM PROVINCE OF SAMAR
[17:40 PM 17:55PM RAFFLE
\17:55 PM 19:00 PM Closing Time

.
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DAY 3 SEPTEMBER 7, 2025

VI. EVENT BRI
D. EVENT PROGRAM

9:00 AM 10:00 AM SUNDAY MASS

10:00 AM 10:05 AM Morning Spiel

10:05 AM 10:30 AM PAL \

10:30 AM 10:35 AM RAFFLE

10:35 AM 10:55 AM DOT REGION 1

10:55 AM 11:00 AM RAFFLE

11:00 AM 11:20 AM PROVINCIAL GOVERNMENT OF BATANES

11:20 AM 11:25 AM RAFFLE

11:25 AM 11:50 AM EASTWEST BANK

11:50 AM 11:55 AM RAFFLE

11:55 AM 12:20 PM GCASH

12:20 PM 12:35 PM Lunch

12:35 PM 12:40 PM AYALA LAND HOSPITALITY

12:40 PM 13:05 PM TPB

13:05 PM 13:10 PM RAFFLE

13:10 PM 13:30 PM DEPARTMENT OF TOURISM REGION 10 (LGU CAMIG

13:30 PM 13:35 PM RAFFLE

13:35 PM 13:55 PM CAPIZ PROVINCIAL GOVERNMENT

13:55 PM 14:00 PM RAFFLE

14:00 PM 14:20 PM DOT- REGION 4B

14:20 PM 14:25 PM RAFFLE

14:25 PM 14:45 PM MEGAWORLD HOTELS & RESORTS

14:45 PM 14:50 PM RAFFLE

14:50 PM 15:00 PM DOT REGION 11

15:00 PM 15:10 PM DOT REGION 9

15:10 PM 15:15 PM RAFFLE

15:15 PM 15:35 PM LGU- COTABATO CITY

15:35 PM 15:40 PM RAFFLE

15:40 PM 16:00 PM QUEZON PROVINCIAL TOURISM OFFICE
\46:00 PM 16:05 PM RAFFLE

16:05 PM 16:25 PM PROVINCIAL GOVERNMENT OF PALAWAN

16§25 PM 16:30 PM RAFFLE

16:30 PM 16:50 PM LGU- ZAMBOANGGA

16:50 PM 16:55 PM RAFFLE

6:55 PM 17:40 PM Break and Finalizing of winners

(17:40 PM 19:00 PM Awarding Ceremonies

-
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e VIl. PROGRAM
P! A. OPENING CEREMONIES

Mo
~< 1. SYMBOLIC NURTUREMENT

PHILTOA proudly opens the 36th Philippine Travel Mart with the theme " Boost i n
NextGen T o ur i srogntinuation of last y e a rcéllsto action and symbolic seed-
planting . This year, we nurture those seeds and strengthen our journey guided by the

four transformative pillars of sustainability, digitization, inclusivity, and health and
wellness 0 key drivers of a vibrant and future -ready tourism industry .

Breaking away from the traditional ribbon-cutting, PHILTOA chose a more meaningful
gesture to embody this vision. Our distinguished VIPs, together with the PHILTOA President,
participated in a Nurturement Ceremony, each holding a wooden watering pot to nourish
oung plants. These plants symbolize the seeds of last y e a radvecacy, now being
ultivated into growth, resilience, and renewal.

This act underscores our steadfast commitment to advancing tourism through innovation and
responsibility. As these plants take root and flourish, they reflect our collective aspiration for a
tourism sector that is sustainable, inclusive, technology-driven, and centered on well-beingd
empowering botht o d aapd@lse next generation of travelers and communities alike.

PHILTOA-
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e VIl. PROGRAM
Phivel A. OPENING CEREMONIE

The 36th Philippine Travel Mart opened with vibrance and pride, beginning with a spirited Drum and
Lyre performance that set an energizing tone. A solemn doxology by the John Van de Steen Male
Choir followed, uplifting the ceremony with harmony and grace. The Republica Filipina Reenactment
Group then led the Entrance of Colors, instilling a deep sense of patriotism and national pride.

Hon. Mayor of Pasay City extended a warm welcome, followed by PHILTOA President Arjun Shr o f
inspiring opening message, setting the stage for the theme fi B 0 0 sNext@eg Tourism.0 Guests were
further entertained by the Philippine Amusement and Entertainment Corporation (PAEC), whose
erformance captured the creativity and vibrancy of Filipino culture.

an exclusive tour of the exhibits by VIPs and P HI L T @#aédsf Trusteesd celebratingthei nd u st
ity, innovation, and commitment to a future-ready tourism sector.
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