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. ORGANIZER *

PHILTOA-

The Philippine Tour Operators Association (PHILTOA)|nc. is the biggest
associatiorof travel agenciesandtour operatorsin the Philippinesadvocating
responsiblejnclusiveand sustainableourism.

® P A nonstock, non-profit organization

PHILTOA- founded on 12 June 1986 Its nationwide
membership, compose of tour operators,
travel agencies, accommaodation,
ol T XL LD transportation, and other tourism-related
P e o v s et et ko s establishments, Organi zations and
Our Mission institutions.

Association Profile

P The association,with its close partnership
cosomsmemme e | with the Department of Tourism through

one of its attached agenciesthe Tourism
Our Goal PromotionsBoardPhilippines(TPBPHL) has
B T o e been in the forefront of inbound and
e e o e e domestic tourism promotion, marketing,

b e A DA B product development and tourism
e professional development for the last 35

, g years

The collaborationand partnershipare very evident during the annualstagingof
PhilippineTravelMart ( PTM), whichstartedasa governmentprogramin 1999.
It was turned over to PHILTOAN 1994 mandating the association for
uninterrupted annualstagingof the PhilippineTravelMart.

o
) adhwas
ou

PTMstill continuesto showcasahe O 2 dzy difféef @urism destinationsand
marketingthe latest Philippinetour offerings Theexhibition hasmade its mark
and is now consideredto be one of the most important tourism eventsin the
country

810811 8" Cityland 10 Tower 1, H.V. de la Costa Street,
Salcedo Village, Makati City
Metro Manila, Philippines

POST EXHIBITION REPORT




PHILTOA

SECRETARIAT

810811 8" FlIr. Cityland 10 Tower 1, H.V. de la Costa Street,
Salcedo Village, Makati City
Metro Manila, Philippines

Tel. nos : (632) 8 812513;
(632) 8 822964
Email i info@philtoa.com

Website ; www.philtoa.com
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I1l. 35th PHILIPPINE TRAVEL MART
ORGANIZING COMMITTEE

ATDX Incorporated

EC Minds Tours The Bellevue Resort Bohol Pacific Cross Insurance Corp.




35th PHILIPPINE TRAVEL MART
ORGANIZING COMMITTEE

We extend our deepest appreciation to Mr. Carlo Silpedes, Director Ric Manzano,
and LPU Manila for their outstanding contributions and collaboration,
helping make the 35th PTM a truly memorable event.
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IV. OFFICIAL CONTRACTORS,

Address:

324 Navy Rd.
Veterans Village,
Brgy. Holy Spirit
Quezon City, 1127

Address:

#67 Banner Ave,
Fourth Estate
Subdivision,
Paranaque City

Address:
Block 4 Lot |
Sugartown
Subdivision,
Batasan Hills,
Quezon City

Address:

12 Camia Street,
Villa Leticia
Subdivision,
Imus, Cavite
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Filinvest I, Brgy
Batasan Hills,.
Quezon City
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Garcia Subd., Brgy.
San Antonio, Biftan,
Laguna

Telephone:
287226940

Mobile:
63995-310-1809
Facebook:
@msdgodspeed20
22

Mobile:
0927-6455513
0932-1339953
Facebook:
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Mobile:
09177905525
Website:
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yRortfolio.com

T

09176269266
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d.com
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0917 883 7835
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V.1 35th PHILIPPINE TRAVEL I\/IAR"

ThePhilippineTravelMart (PTM)beganasa dedicatedtravel trade exhibitionorganized
by the Department of Tourism 35 years aga Originally designedas a showcaseof
Philippine destinationsfor international travel trade buyers attending the Philippine
TravelExchangéPHITEXRPTMhasevolvedinto the O 2 dzy lomgBsguiningand most
dynamicTravelTradeSaleand Exhibition Asit openedto the public,it introducedonsite
discounts and special promotions from exhibitors, drawing in countless travel
enthusiasts Attunedto the evolvingneedsof both domesticandinternationaltravelers,
PTMconsistentlybringsnew and excitingfeatureseachyear. Now in its 35th year, PTM
celebratesits coral anniversaryby appealingto the lively millennial market with
interactive experiential exhibits, affordable tour packages,and fresh destinationg
perfectfor completingbucketlistsand achieving#travelgoals

ExploreNew Destinationsand Experiences

Sincel989 the PhilippineTravelMart, led by the PhilippineTour OperatorsAssociation
(PHILTOA)has presented carefully curated exhibits and tour packagesfrom local

governmentunits and industry partners Theseofferingsshowcasevariousdestinations
acrosshe Philippinesand other Asiancountries,all designedwith a focuson sustainable
tourism and community engagement The theme for this & S | 3&H ®TM, "Love the

NextGenTourism,"highlightsthis commitment

The Philippine Travel Mart is highly trusted by travelers for its partnerships with
reputable agenciesthat offer exciting vacation packagesand establisheddestinations
Each PTM event brings attention to new and lesserknown locations, reinforcing
PHILTOA®urismadvocacy

Thisyear, partner exhibitors are offering discountsof up to 50% on travel packages,
accommodationsand airfare, featuring brand-new destinations Travelerscanenjoy an

enrichedPalawanrexperiencewith enhancedconnectivitybetweenEINido, SanVicente,
and Puerto PrincesaAlsonew is a tour packagefor TawiTawiand Zamboangawhich

showcaseghe NB 3 A stuginfddilandscapesyibrant culture, and culinary specialties

Camiguinwill be promoted as a "Sunriseto Sunset"destination, with a full day of

activities designedto connect visitors with the A & f | cgaRt® &nd mountainous
attractions

PHILTGA -
&



V.2 THEME' .

"Post-pandemic, tourism
has shifted to meaningful,
responsible experiences"

Sustainability w,.ﬁ Inclusivity
"Travel today, treasure tomorrow." % Travel that empowers.”

Digitization @ Health and Wellness

I*I  'Digital travel means smarter travel." “Travel that heals."

The tpeme for the 35Ath Philippine Travel Mart 2024, "Love the NextGen Tourism," celeprates
0KS FdzidzZNB 2F GNI @St gAGK |y Ayy20FG§A3S |y
four powerful pillars: Sustainability, Wellness, Inclusivity, and Digital Innovation.

Get ready to immerse yourself in econscious journeys, explore wellness retreats that
rejuvenate body and mind, enjoy inclusive experiences that welcome all travelers, and dive
into digital advancements that make travel more enjoyable and seamless. "Love the NextGen
Tourism™ invites everyone to embrace a vibrant new era of travel that's fun and forward
looking!

¢tKS S@PSyiQa KAIKEAIKGA AyOf dzRSY

Exclusive PTM Discounts

0 B2C (Businest-Consumer) Meetingsvhere travelers can "book and buy" exclusive
holiday packages, special airfare promotions, accommodations, and other tourism
services available only during this-8ay event!

Attending the Philippine Travel Mart 2024 offers more than just accessto
exclusivedeals A Ua@Qriique chanceto engagewith the latesttrendsandideas
shaping the future of tourism. With its focus on sustainability, wellness,
inclusivity, and digital innovation, the event servesas a vibrant showcaseof
how travel can evolve to be more meaningful,accessibleand future-ready.
"Love the NextGen Tourism" captures the essenceof this transformation,
creating a space where travel enthusiastsand industry players alike can
explore,connect,andenvisiona new eraof travel.

PHILTOA

N
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Show Dates:

06 - 08 September 2024
Friday to Sunday

VX

CONVENTION CENTER

SMX Convention Center Manila, Halls4
Seashell Lane, SM Mall of Asia Complex,
Pasay City, Metro Manila, Philippines

Venue:

Exhibition Hours:

06 September 2024 1100Hc 1900H
07 September 2024 1000Hc 1900H
08 September 2024 1000H¢ 1900H




DAY TSR CVIDE]

Vo RduEY ENT O S &

6202 Activity

09:0010:00 AM

EXCLUSIVE ENTRANCEM®@R Bank CARD HOLDERBATIHAN on play, FACE OF TOURI
QUEENS STAMY WELCOME SQUAD, USHERS & USHERETTES-BX STAND

10:0012:00 PM

Opening Ceremony, Tour of the Exhibits with Special Guests, LUNCH w/VIPs

12:0012:05 PM

TRANSITIONAL BREAKTM AVP / ACKNOWLEDGEMENT

12:0512:30 PM

Stage Spot: TOURISM PROMOTIONS BOARD

12:3012:35 PM

RAFFLE BREAK

12:3501:00 PM

Stage Spot: UNION BANK

01:0001:05 PM

RAFFLE BREARAGAYTAY COUNTRY HQUTEN Stay at Super Deluxe Room with BF for 2

01:0501:30 PM

Stage Spot: DOOPMD

01:3001:35 PM

RAFFLE BREARAAL VISTA HOTED/N Stay in Sup Room w/BF for 2

01:3502:00 PM

Stage Spot: DOREGION 2

02:0002:05 PM

RAFFLE BREAK

02:0502:30 PM

Stage Spot: PAL

02:3002:35 PM

RAFFLE BREAK

02:3503:00 PM

Stage Spot: DGREGION § Product Presentation / AVP / Games / Raffle

03:0003:05 PM

RAFFLE BREAKIARIBAGO BLUEWATEID/2N in a Deluxe Room w/BF for 2

03:0503:30 PM

Stage Spot: MEGAWORLD

03:3003:35 PM

RAFFLE BREAK

03:3504:00 PM

Stage Spot: DOREGION 3 (TBA)

04:0004:05 PM

RAFFLE BREARKAMBULI BEACH RESQRM Stay in a Deluxe Room w/BF for 2

04:0504:30 PM

Stage Spot: DOTAR

04:3004:35 PM

RAFFLE BREAREGENT TRAMED/N Stay w/BF for 2 @ B Ternate Resort

04:3505:00 PM

Stage Spot: PROVINCE OF AKLAN

05:0005:25 PM

Stage Spot: LGU OF KALIBO

05:2505:30 PM

RAFFLE BREAKIOTEL 101 MANAGEMENT GRQUIN Stay in any of their properties w/BF f
2

05:3005:55 PM

Stage Spot: &ASH

05:5506:00 PM

RAFFLE BREAK&C HOTELS AND RESQRD#&N Stay w/BF for 2 in one of their 5 propertie

o7

06:0006:25 PM

Stage Spot: LG{JLIPA

06:2506:30 PM

RAFFLE BREAKUGGAGE MAST&Bmall Size Premium Branded Luggage from Dubai Wort
6,999.00

-

06:3006:35 PM

Stage Spot: ITPI

06:3506:40 PM

RAFFLE BREAIKSEDA NUVALIO/N Stay in a Deluxe Room w/BF for 2

06:4007:00 PM

CLOSING

PHILTOA -

A\



Time

1.2 EVENTOS
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Activity

10:0010:05 AM

OPEN TO TRAVELLING PUBDRENING SPIEL / AVP / ACKNOWLEDGEMENT

10:0510:30 AM

Stage Spot: PAL

10:3010:35 AM

RAFFLE BREARARADISE GARDEBD/2N Stay in a Deluxe Room w/BF for 2

10:3510:50 AM

Stage Spot: DOJREGION 10

10:5011:55 AM

RAFFLE BREAISEDA CAPITOL CENTRAN Stay in a Deluxe Room w/BF for 2

10:5511:20 AM

Stage Spot: MARRIOT

11:2011:25 AM

RAFFLE BREAK 2 h  { 9! { h b Qd3D/2NStay ih STD Room w/BF for 2

11:2511:50 AM

Stage Spot: UNION BANK

11:5011:55 PM

RAFFLE BREAKOSTA PACIFICA BALEGR Stay in Junior Suite Room w/BF for 2

11:5512:20 PM

Stage Spot: ITPI

12:2012:25 PM

RAFFLE BREAKIITHI RESORT & SP&/N Stay in a Sup Room w/BF for 2, Welcome Drinks,
Airport/Seaport PicikJp & DropOff, and Access to Cambagat Cave

12:2512:50 PM

Stage Spot: DOT REGION 1

12:5001:00 PM

RAFFLE BREARGO TRAVELRound Trip 2GO Gift Certificate

01:0001:25 PM

Stage Spot: DGREGION 13

01:2501:30 PM

RAFFLE BREAKUGGAGE MASTE8mall Size Premium Branded Luggage from Dubai Worth
8,999.00

01:3001:55 PM

Stage Spot: ROBINSONS HOTELS & RESORTS

01:5502:00 PM

RAFFLE BREAKHE BELLEVUE MANJIGXN Stay w/BF for 2

02:0002:25 PM

Stage Spot: @ASH

02:2502:30 PM

RAFFLE BREAIKOL Y VIENTM/N Stay in Cabana King w/Indoor Jacuzzi and BF for 2

02:3002:55 PM

Stage Spot: DOREGION 4B

02:5503:00 PM

RAFFLE BREARANGLAO BLUEWATEI®/2N in a Deluxe Room w/BF for 2

03:0003:25 PM

Stage Spot: BARMM

03:2503:30 PM

RAFFLE BREAB HOTEL QUEZON QJDYN Stay w/BF for 2

03:3003:55 PM

Stage Spot: DGREGION 5

03:5504:00 PM

RAFFLE BREAKA CARMELA DE BORACZY2N Stay in a Premier Deluxe Room w/BF for 2
(Valid from Sept. 15, 20245ept 15, 2025)

04:0004:25 PM

Stage Spot: DOREGION 11

04:2504:30 PM

RAFFLE BREAKAMBULI BEACH RESQ&/N Stay in a Deluxe Room w/BF for 2 Worth 11,88

04:3004:55 PM

Stage Spot: DONICR

04:5505:00 PM

RAFFLE BREARAAL VISTA HOIRuffet Lunch/Dinner for 2 @Veranda

05:0005:25 PM

Stage Spot: DGREGION 7

05:2505:30 PM

RAFFLE BREAKHROMA HOSPITALYTYN Stay @ Quest Tagaytay w/BF for 2

05:30:05:55 PM

Stage Spot: DOGREGION 12

05:5506:00 PM

RAFFLE BREAB HOTEL QUEZON QJOYN Stay w/BF for 2

06:0006:25 PM

Stage Spot: PROVINCIAL GOVERNMENT OF CAMIGUIN

06:2506:30 PM

RAFFLE BREAKIAISON BAKUNA3D/2N w/BF for 2 and a bottle of Maison Bakuna Wine

06:30 PM onwards

CLOSING

PHILTOA -



1.2 EVENTOS

DAY 3 SEPTEMBER 8, 2024

Time

Activity

09:00-10:00 AM

MASS

10:0010:05 AM

OPEN TO TRAVELLING PUBDRENING SPIEL / AVP /| ACKNOWLEDGEMENT

10:0510:30 AM

Stage Spot: PAL

10:3010:35 AM

RAFFLE BREAKAAL VISTA HOT@EHRuffet Lunch/Dinner for 2 @Veranda

10:3511:00 AM

Stage Spot: PROVINCIAL GOVERNMENT OF ILOCOS NORTE

11:0011:05 AM

RAFFLE BREAWLTA D TAGAYTA®/N Stay in Lake Room w/BF for 2

11:0511:30 AM

Stage Spot: UNION BANK (TBA)

11:3011:35 AM

RAFFLE BREAKUGGAGE MAST&EEBmall Size Premium Branded Luggage from Dubai Worth
10,999.00

11:3512:00 PM

Stage Spot: ITPI

12:0012:05 PM

RAFFLE BREARAFFLE DRAW AND ANNOUNCEMENT OF WINNERS

12:0512:30 PM

Stage Spot: @ASH

12:3012:35 PM

RAFFLE BREAKANSON PLACE, MO&C for a Superior Room w/BF for 2

12:3501:00 PM

Stage Spot: (Presentation)

01:0001:05 PM

RAFFLE BREAISEDA VERTIS NORTHN Stay in a Deluxe Room w/BF for 2

01:0501:30 PM

Stage Spot: PAL

01:3001:35 PM

RAFFLE BREAB HOTEL ALABANG/N Stay w/BF for 2

01:3502:00 PM

Stage Spot: PROVINCE OF CAPIZ

02:0002:05 PM

RAFFLE BREAKHROMA HOSPITALETYN Stay Timberland Highland Resort w/BF for 2

02:0502:30 PM

Stage Spot: PROVINCE OF CAGAYAN

02:3002:35 PM

RAFFLE BREAKAMBULI BEACH RESQRiFt Certificate for 30 mins use of Banana Boat Wor
6,000.00

02:3503:00 PM

Stage Spot: DGREGION 4A

03:0003:05 PM

RAFFLE BREARKHE BELLEVUE HOTEL AND RESORITStay w/BF for 2

03:0503:30 PM

Stage Spot: DGREGION 8

03:3003:35 PM

RAFFLE BREAKA CARMELA DE BORAECZY2N Stay in a Premier Deluxe Room w/BF for 2

03:3504:00 PM

Stage Spot: QUEZON PROVINCE

04:0004:05 PM

RAFFLE BREAKSUMILON BLUEWATEBD/2N in a Deluxe Room w/BF for 2

04:0504:30 PM

Stage Spot: AYALA LAND

04:3004:35 PM

RAFFLE BREAKAIRWAYS AND BLUEWATER BORACAY

04:3505:00 PM

Stage Spot: (Presentation)

05:0006:30 PM

CLOSING CEREMONY

END
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VI. OPENING CEREI\/IONY;-L
VI.1 SYMBOLIC TREE PLANTIN

PHILTOA proudly opens the 35th Philippine Travel Mart with the theme "Love the Next-Gen
Tourism," guided by the four pillars of sustainability, digitization, inclusivity, and health
and wellnessd key drivers in shaping a vibrant and future-ready tourism industry.

In place of the traditional ribbon-cutting, PHILTOA chosen a more symbolic act to
represent our commitment to these pillars. Our distinguished VIPs together with
PHILTOA President, participated in a planting ceremony, each holding a pot that
symbolizes the seeds of our shared future.

This act signifies our dedication to advancing the tourism industry through sustainable
practices, digital innovation, inclusivity, and a focus on health and wellness. As these
plants take root, they embody our collective vision for a vibrant, resilient, and forward-
thinking tourism sector that benefits all.




VI. OPENING CEREI\/IONY;-L

The opening ceremony of the 35th Philippine Travel Mart began with a dynamic Ati-Atihan performance
from the LGU of Kalibo, followed by a doxology and a ballet rendition of The Prayer by Dance Theater
Manila. The Republica Filipina Reenactment Group then led the Entrance of Colors, setting a patriotic
tone. Hon. Mayor of Pasay City delivered the welcome remarks, followed by PHILTOA President Arjun
S h r odpédnidigsremarks. The Philippine Amusement and Entertainment Corporation (PAEC) provided
lively entertainment, leading to the keynote message from the Hon. Secretary of Tourism, outlining the
vision for the future of Philippine tourism. The event concluded with a final tour of the exhibit by VIPs
and PHI L T (Baddsof Trustees, celebrating the diverse offerings and innovations of the travel
industry.
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SEDA CAPITOL 2
CENTRAL

OVERNIGHT STAY
in one DELUXE ROOM
‘with Breakfast for 2 Pax




VI. OPENING CEREMONY
V1.2 DAY 2 EXHIBITORS PRESENTATIO
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