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810-811 8th Cityland 10 Tower 1 ,  H.V. de la Costa Street, 
Salcedo Village, Makati City
Metro Manila, Philippines

The Philippine Tour Operators Association(PHILTOA),Inc. is the biggest
associationof travel agenciesandtour operatorsin the Philippines,advocating
responsible,inclusiveandsustainabletourism.

A non-stock, non-profit organization
founded on 12 June 1986. Its nationwide
membership, compose of tour operators,
travel agencies, accommodation,
transportation, and other tourism-related
establishments, organizations and
institutions.

The association,with its close partnership
with the Department of Tourism through
one of its attached agencies,the Tourism
PromotionsBoard-Philippines(TPB-PHL)has
been in the forefront of inbound and
domestic tourism promotion, marketing,
product development and tourism
professional development for the last 35
years.

PTMstill continuesto showcasethe ŎƻǳƴǘǊȅΩǎdifferent tourismdestinationsand
marketingthe latest Philippinetour offerings. Theexhibition hasmadeits mark
and is now consideredto be one of the most important tourism events in the
country

Thecollaborationand partnershipare very evident during the annualstagingof
PhilippineTravelMart ( PTM), whichstartedasa governmentprogramin 1999.
It was turned over to PHILTOAin 1994, mandating the association for
uninterruptedannualstagingof the PhilippineTravelMart.
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810-811 8th Flr. Cityland 10 Tower 1 ,  H.V. de la Costa Street, 
Salcedo Village, Makati City
Metro Manila, Philippines

Tel. nos       :        (632) 8 812-4513;
:         (632) 8 822-6964

Email :         info@philtoa.com
Website :         www.philtoa.com
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II. EVENT MANAGEMENT

mailto:info@philtoa.com


III. 35th PHILIPPINE TRAVEL MART

ORGANIZING COMMITTEE
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OJTs from Lyceum of the Philippines Manila 

We extend our deepest appreciation to Mr. Carlo Silpedes, Director Ric Manzano, 
and LPU Manila for their outstanding contributions and collaboration, 

helping make the 35th PTM a truly memorable event.

.

35th PHILIPPINE TRAVEL MART

ORGANIZING COMMITTEE



35th PHILIPPINE TRAVEL MART

COMMITTEE CHAIRMAN AND MEMBERS

05



IV. OFFICIAL CONTRACTORS
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IV. PARTNERS AND 

SPONSORS
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CO-PRESENTERS

PARTNERS AND SPONSORS

OFFICIAL BANK PARTNER

OFFICIAL TECH PARTNER

MAJOR SPONSORS
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PARTNERS AND SPONSORS

MEDIA PARTNERS



V. EVENT BRIEF
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V.1 35th PHILIPPINE TRAVEL MART
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ThePhilippineTravelMart (PTM)beganasa dedicatedtravel trade exhibitionorganized

by the Department of Tourism 35 years ago. Originally designedas a showcaseof

Philippine destinationsfor international travel trade buyers attending the Philippine

TravelExchange(PHITEX),PTMhasevolvedinto theŎƻǳƴǘǊȅΩǎlongest-runningandmost

dynamicTravelTradeSaleandExhibition. Asit openedto the public,it introducedonsite

discounts and special promotions from exhibitors, drawing in countless travel

enthusiasts. Attuned to the evolvingneedsof both domesticandinternationaltravelers,

PTMconsistentlybringsnew andexcitingfeatureseachyear. Now in its 35th year,PTM

celebrates its coral anniversaryby appealing to the lively millennial market with

interactive experiential exhibits, affordable tour packages,and fresh destinationsτ

perfect for completingbucketlistsandachieving#travelgoals.

ExploreNewDestinationsandExperiences

Since1989, the PhilippineTravelMart, led by the PhilippineTourOperatorsAssociation

(PHILTOA),has presented carefully curated exhibits and tour packagesfrom local

governmentunits and industrypartners. Theseofferingsshowcasevariousdestinations

acrossthe Philippinesandother Asiancountries,all designedwith a focuson sustainable

tourism and community engagement. The theme for this ȅŜŀǊΩǎ35th PTM,"Love the

NextGenTourism,"highlightsthiscommitment.

The Philippine Travel Mart is highly trusted by travelers for its partnerships with

reputable agenciesthat offer excitingvacationpackagesand establisheddestinations.

Each PTM event brings attention to new and lesser-known locations, reinforcing

PHILTOA'stourismadvocacy.

This year, partner exhibitors are offering discountsof up to 50% on travel packages,

accommodations,and airfare, featuringbrand-new destinations. Travelerscanenjoy an

enrichedPalawanexperiencewith enhancedconnectivitybetweenElNido,SanVicente,

and PuertoPrincesa. Alsonew is a tour packagefor Tawi-Tawiand Zamboanga,which

showcasesthe ǊŜƎƛƻƴΩǎstunning landscapes,vibrant culture, and culinary specialties.

Camiguinwill be promoted as a "Sunriseto Sunset"destination, with a full day of

activities designed to connect visitors with the ƛǎƭŀƴŘΩǎcoastal and mountainous

attractions.



The theme for the 35th Philippine Travel Mart 2024, "Love the NextGen Tourism," celebrates 
ǘƘŜ ŦǳǘǳǊŜ ƻŦ ǘǊŀǾŜƭ ǿƛǘƘ ŀƴ ƛƴƴƻǾŀǘƛǾŜ ŀƴŘ ƛƴǎǇƛǊƛƴƎ ŀǇǇǊƻŀŎƘΗ ¢Ƙƛǎ ȅŜŀǊΩǎ ŜǾŜƴǘ ŎŜƴǘŜǊǎ ƻƴ 
four powerful pillars: Sustainability, Wellness, Inclusivity, and Digital Innovation.

Get ready to immerse yourself in eco-conscious journeys, explore wellness retreats that 
rejuvenate body and mind, enjoy inclusive experiences that welcome all travelers, and dive 
into digital advancements that make travel more enjoyable and seamless. "Love the NextGen 
Tourism" invites everyone to embrace a vibrant new era of travel that's fun and forward-
looking!

¢ƘŜ ŜǾŜƴǘΩǎ ƘƛƎƘƭƛƎƘǘǎ ƛƴŎƭǳŘŜΥ

Exclusive PTM Discounts
ǒ B2C (Business-to-Consumer) Meetingswhere travelers can "book and buy" exclusive 

holiday packages, special airfare promotions, accommodations, and other tourism 
servicesτavailable only during this 3-day event!

Attending the Philippine Travel Mart 2024 offers more than just accessto
exclusivedeals; ƛǘΩǎa uniquechanceto engagewith the latest trendsand ideas
shaping the future of tourism. With its focus on sustainability, wellness,
inclusivity,and digital innovation, the event servesas a vibrant showcaseof
how travel can evolve to be more meaningful,accessible,and future-ready.
"Love the NextGenTourism" captures the essenceof this transformation,
creating a space where travel enthusiasts and industry players alike can
explore,connect,andenvisiona neweraof travel.

V.2 THEME
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V.3 EVENTõS PROFILE

Show Dates:

06 - 08 September 2024

Friday to Sunday

Venue:

SMX Convention Center Manila, Halls 1 ς4
Seashell Lane, SM Mall of Asia Complex,

Pasay City, Metro Manila, Philippines

Exhibition Hours:

06 September 2024 1100H ς1900H
07 September 2024 1000H ς1900H
08 September 2024 1000H ς1900H
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35TH PHILIPPINE TRAVEL MART
EVENTõS PROGRAM

DAY 1 - SEPTEMBER 6, 2024Time Activity

09:00-10:00 AM EXCLUSIVE ENTRANCE FOR Union Bank CARD HOLDERS, ATI-ATIHAN on play, FACE OF TOURISM 
QUEENS STAND-BY WELCOME SQUAD, USHERS & USHERETTES ON STAND-BY

10:00-12:00 PM Opening Ceremony, Tour of the Exhibits with Special Guests, LUNCH w/VIPs

12:00-12:05 PM TRANSITIONAL BREAK- PTM AVP / ACKNOWLEDGEMENT

12:05-12:30 PM Stage Spot: TOURISM PROMOTIONS BOARD

12:30-12:35 PM RAFFLE BREAK

12:35-01:00 PM Stage Spot: UNION BANK

01:00-01:05 PM RAFFLE BREAKςTAGAYTAY COUNTRY HOTEL ςO/N Stay at Super Deluxe Room with BF for 2

01:05-01:30 PM Stage Spot: DOT-OPMD

01:30-01:35 PM RAFFLE BREAKςTAAL VISTA HOTEL ςO/N Stay in Sup Room w/BF for 2

01:35-02:00 PM Stage Spot: DOT-REGION 2

02:00-02:05 PM RAFFLE BREAK

02:05-02:30 PM Stage Spot: PAL

02:30-02:35 PM RAFFLE BREAK

02:35-03:00 PM Stage Spot: DOT-REGION 9 ςProduct Presentation / AVP / Games / Raffle

03:00-03:05 PM RAFFLE BREAKςMARIBAGO BLUEWATER ς3D/2N in a Deluxe Room w/BF for 2

03:05-03:30 PM Stage Spot: MEGAWORLD

03:30-03:35 PM RAFFLE BREAK

03:35-04:00 PM Stage Spot: DOT-REGION 3 (TBA)

04:00-04:05 PM RAFFLE BREAKςTAMBULI BEACH RESORT ςO/N Stay in a Deluxe Room w/BF for 2

04:05-04:30 PM Stage Spot: DOT-CAR

04:30-04:35 PM RAFFLE BREAKςREGENT TRAVEL ςO/N Stay w/BF for 2 @ B Ternate Resort

04:35-05:00 PM Stage Spot: PROVINCE OF AKLAN

05:00-05:25 PM Stage Spot: LGU OF KALIBO

05:25-05:30 PM RAFFLE BREAKςHOTEL 101 MANAGEMENT GROUP ςO/N Stay in any of their properties w/BF for 
2

05:30-05:55 PM Stage Spot: G-CASH

05:55-06:00 PM RAFFLE BREAKςF&C HOTELS AND RESORTS ς3D/2N Stay w/BF for 2 in one of their 5 properties

06:00-06:25 PM Stage Spot: LGU ςLIPA

06:25-06:30 PM RAFFLE BREAKςLUGGAGE MASTER ςSmall Size Premium Branded Luggage from Dubai Worth 
6,999.00

06:30-06:35 PM Stage Spot: ITPI

06:35-06:40 PM RAFFLE BREAKςSEDA NUVALI ςO/N Stay in a Deluxe Room w/BF for 2

06:40-07:00 PM CLOSING
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Time Activity

10:00-10:05 AM OPEN TO TRAVELLING PUBLIC ςOPENING SPIEL / AVP / ACKNOWLEDGEMENT

10:05-10:30 AM Stage Spot: PAL

10:30-10:35 AM RAFFLE BREAKςPARADISE GARDEN ς3D/2N Stay in a Deluxe Room w/BF for 2

10:35-10:50 AM Stage Spot: DOT ςREGION 10

10:50-11:55 AM RAFFLE BREAKςSEDA CAPITOL CENTRAL ςO/N Stay in a Deluxe Room w/BF for 2

10:55-11:20 AM Stage Spot: MARRIOT

11:20-11:25 AM RAFFLE BREAKς¢²h {9!{hbΩ{ .hw!/!¸ ς3D/2N Stay in STD Room w/BF for 2

11:25-11:50 AM Stage Spot: UNION BANK

11:50-11:55 PM RAFFLE BREAKςCOSTA PACIFICA BALER ςO/N Stay in Junior Suite Room w/BF for 2

11:55-12:20 PM Stage Spot: ITPI

12:20-12:25 PM RAFFLE BREAKςMITHI RESORT & SPA ςO/N Stay in a Sup Room w/BF for 2, Welcome Drinks, 
Airport/Seaport Pick-Up & Drop-Off, and Access to Cambagat Cave

12:25-12:50 PM Stage Spot: DOT REGION 1

12:50-01:00 PM RAFFLE BREAKς2GO TRAVEL ςRound Trip 2GO Gift Certificate

01:00-01:25 PM Stage Spot: DOT-REGION 13

01:25-01:30 PM RAFFLE BREAKςLUGGAGE MASTER ςSmall Size Premium Branded Luggage from Dubai Worth 
8,999.00

01:30-01:55 PM Stage Spot: ROBINSONS HOTELS & RESORTS

01:55-02:00 PM RAFFLE BREAKςTHE BELLEVUE MANILA ςO/N Stay w/BF for 2

02:00-02:25 PM Stage Spot: G-CASH

02:25-02:30 PM RAFFLE BREAKςSOL Y VIENTO ςO/N Stay in Cabana King w/Indoor Jacuzzi and BF for 2

02:30-02:55 PM Stage Spot: DOT-REGION 4B

02:55-03:00 PM RAFFLE BREAKςPANGLAO BLUEWATER ς3D/2N in a Deluxe Room w/BF for 2

03:00-03:25 PM Stage Spot: BARMM

03:25-03:30 PM RAFFLE BREAKςB HOTEL QUEZON CITY ςO/N Stay w/BF for 2

03:30-03:55 PM Stage Spot: DOT-REGION 5

03:55-04:00 PM RAFFLE BREAKςLA CARMELA DE BORACAY ς3D/2N Stay in a Premier Deluxe Room w/BF for 2 
(Valid from Sept. 15, 2024 - Sept 15, 2025)

04:00-04:25 PM Stage Spot: DOT-REGION 11

04:25-04:30 PM RAFFLE BREAKςTAMBULI BEACH RESORT ςO/N Stay in a Deluxe Room w/BF for 2 Worth 11,888.00

04:30-04:55 PM Stage Spot: DOT-NCR

04:55-05:00 PM RAFFLE BREAKςTAAL VISTA HOTEL ςBuffet Lunch/Dinner for 2 @Veranda

05:00-05:25 PM Stage Spot: DOT-REGION 7

05:25-05:30 PM RAFFLE BREAKςCHROMA HOSPITALITY ςO/N Stay @ Quest Tagaytay w/BF for 2

05:30-05:55 PM Stage Spot: DOT-REGION 12

05:55-06:00 PM RAFFLE BREAKςB HOTEL QUEZON CITY ςO/N Stay w/BF for 2

06:00-06:25 PM Stage Spot: PROVINCIAL GOVERNMENT OF CAMIGUIN

06:25-06:30 PM RAFFLE BREAKςMAISON BAKUNA ς3D/2N w/BF for 2 and a bottle of Maison Bakuna Wine

06:30 PM onwards CLOSING

DAY 2 - SEPTEMBER 7, 2024
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Time Activity

09:00-10:00 AM MASS

10:00-10:05 AM OPEN TO TRAVELLING PUBLIC ςOPENING SPIEL / AVP / ACKNOWLEDGEMENT

10:05-10:30 AM Stage Spot: PAL

10:30-10:35 AM RAFFLE BREAKςTAAL VISTA HOTEL ςBuffet Lunch/Dinner for 2 @Veranda

10:35-11:00 AM Stage Spot: PROVINCIAL GOVERNMENT OF ILOCOS NORTE

11:00-11:05 AM RAFFLE BREAKςALTA D TAGAYTAY ςO/N Stay in Lake Room w/BF for 2

11:05-11:30 AM Stage Spot: UNION BANK (TBA)

11:30-11:35 AM RAFFLE BREAKςLUGGAGE MASTER ςSmall Size Premium Branded Luggage from Dubai Worth 
10,999.00

11:35-12:00 PM Stage Spot: ITPI

12:00-12:05 PM RAFFLE BREAKςRAFFLE DRAW AND ANNOUNCEMENT OF WINNERS

12:05-12:30 PM Stage Spot: G-CASH

12:30-12:35 PM RAFFLE BREAKςLANSON PLACE, MOA ςGC for a Superior Room w/BF for 2

12:35-01:00 PM Stage Spot: (Presentation)

01:00-01:05 PM RAFFLE BREAKςSEDA VERTIS NORTH ςO/N Stay in a Deluxe Room w/BF for 2

01:05-01:30 PM Stage Spot: PAL

01:30-01:35 PM RAFFLE BREAKςB HOTEL ALABANG ςO/N Stay w/BF for 2

01:35-02:00 PM Stage Spot: PROVINCE OF CAPIZ

02:00-02:05 PM RAFFLE BREAKςCHROMA HOSPITALITY ςO/N Stay Timberland Highland Resort w/BF for 2

02:05-02:30 PM Stage Spot: PROVINCE OF CAGAYAN

02:30-02:35 PM RAFFLE BREAKςTAMBULI BEACH RESORT ςGift Certificate for 30 mins use of Banana Boat Worth 
6,000.00

02:35-03:00 PM Stage Spot: DOT-REGION 4A

03:00-03:05 PM RAFFLE BREAKςTHE BELLEVUE HOTEL AND RESORTS ςO/N Stay w/BF for 2

03:05-03:30 PM Stage Spot: DOT-REGION 8

03:30-03:35 PM RAFFLE BREAKςLA CARMELA DE BORACAY ς3D/2N Stay in a Premier Deluxe Room w/BF for 2

03:35-04:00 PM Stage Spot: QUEZON PROVINCE

04:00-04:05 PM RAFFLE BREAKςSUMILON BLUEWATER ς3D/2N in a Deluxe Room w/BF for 2

04:05-04:30 PM Stage Spot: AYALA LAND

04:30-04:35 PM RAFFLE BREAKςFAIRWAYS AND BLUEWATER BORACAY

04:35-05:00 PM Stage Spot: (Presentation)

05:00-06:30 PM CLOSING CEREMONY

END

DAY 3 - SEPTEMBER 8, 2024

1.2 EVENTõS PROGRAM

16



VI. OPENING CEREMONY
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VI.1 SYMBOLIC TREE PLANTING
VI. OPENING CEREMONY

PHILTOA proudly opens the 35th Philippine Travel Mart with the theme "Love the Next-Gen 

Tourism," guided by the four pillars of sustainability, digitization, inclusivity, and health 

and wellnessðkey drivers in shaping a vibrant and future-ready tourism industry.

In place of the traditional ribbon-cutting, PHILTOA chosen a more symbolic act to 

represent our commitment to these pillars. Our distinguished VIPs together with 

PHILTOA President,  participated  in a planting ceremony, each holding a pot that 

symbolizes the seeds of our shared future.

This act signifies our dedication to advancing the tourism industry through sustainable 

practices, digital innovation, inclusivity, and a focus on health and wellness. As these 

plants take root, they embody our collective vision for a vibrant, resilient, and forward-

thinking tourism sector that benefits all.
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The opening ceremony of the 35th Philippine Travel Mart began with a dynamic Ati-Atihan performance

from the LGU of Kalibo, followed by a doxology and a ballet rendition of The Prayer by Dance Theater

Manila. The Republica Filipina Reenactment Group then led the Entrance of Colors, setting a patriotic

tone. Hon. Mayor of Pasay City delivered the welcome remarks, followed by PHILTOA President Arjun

Shroffôsopening remarks. The Philippine Amusement and Entertainment Corporation (PAEC) provided

lively entertainment, leading to the keynote message from the Hon. Secretary of Tourism, outlining the

vision for the future of Philippine tourism. The event concluded with a final tour of the exhibit by VIPs

and PHILTOAôsBoard of Trustees, celebrating the diverse offerings and innovations of the travel

industry.

VI. OPENING CEREMONY
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VI. OPENING CEREMONY
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V1.2 DAY 1 EXHIBITORS PRESENTATIONS
VI. OPENING CEREMONY
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V1.2 DAY 2 EXHIBITORS PRESENTATIONS
VI. OPENING CEREMONY
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V1.2 DAY 3 EXHIBITORS PRESENTATIONS
VI. OPENING CEREMONY
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V1.3 SUNDAY 1 MASS
VI. OPENING CEREMONY


